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“We needed a solution like 

Handshake to ensure deeper 

engagement when we went on 

campus, reaching students of 

all backgrounds and majors, 

and generating qualified 

applicants.”

Challenges
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M&T Bank o�ers a number of di�erent opportunities for graduating seniors 
within the Management Development Program – from Branch Management 
and Finance to Technology and Wealth Services – and needed to expand their 
recruitment strategy to ensure that they were reaching more students to fill 
their candidate pipeline in a meaningful and proactive way. Running campaigns 
on Handshake prior to campus visits generated thousands of qualified 
applicants and helped M&T Bank maximize their visibility during on campus 
events.

M&T Bank Optimizes On-Campus 
Visits and Delivers More Value with 
Proactive Outreach

Many financial firms are competing for top college talent - often with the added advantage of being in 
traditionally favored cities. As a commercial bank headquartered in Bu�alo, NY, M&T Bank needed to further 
educate students on the opportinuties available within their organization and city.

Students are getting information everywhere, from peers, to career centers, to social media. M&T Bank was 
looking to grow their promotional e�orts with a platform that reaches students directly.
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Brand Awareness

Student Reach

Since their inception, they’ve adopted a number of progressive strategies, such 
as revamping their engineering interview process to include o�ce hours and 
hosting an annual Business Fellowship aimed at introducing students from 
underrepresented backgrounds to careers in technology. They’re a great 
model of a small team leveraging powerful technology and strategic diversity & 
inclusion initiatives to make a big impact.

A new function to Box in 2013, the university 
recruiting team was well ahead of their time in 
thinking about inclusive college recruiting practices.

70%
increase in brand 

awareness

68%
message 
open rate

35x
increase in 

school reach

Box Diversifies its Talent Pipeline with 
a More Expansive School List
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Reach out to learn how to build your proactive recruiting strategy.
employers@joinhandshake.com            joinhandshake.com/employers

21 campaigns sent across

43 schools generating a

67% average read rate

The Outbound
Widespread & Targeted

161% application increase

20 qualified hires

1 recruiting season

The Outcome
E�ective & Fast

Results

Target individuals that want to work in Bu�alo, NY by 
leveraging Handshake’s ability to filter by students’ location 
preferences and relevant skills and experience.

Segmentation

Craft personalized and informative messages calling students 
to action.

Messaging

Analyze campaigns and benchmark against competition, 
optimizing for the future.

Analysis

M&T Bank has leveraged Handshake Premium to develop and deliver a 
highly targeted talent engagement strategy, which has transformed their 
college talent pipeline.

Since the Fall recruiting season of 2017, M&T Bank has made their on-campus investment worthwhile through proactive 
and targeted student messaging campaigns on Handshake.

Solutions
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